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Richard Doe

Introduction 
 

 

more

Britons are getting their finances 
into good shape with 31 percent 
saying they are determined to  
re-build their savings balances.

Why do we need the ING Direct Consumer Savings Monitor?
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Figure 1 ­ Key Findings

   
 

Q1 09 -

Q2 09

Q3 09 +£74

Q4 09

Q1 10

Q2 10

Q3 10

Q4 10 +£63

Q1 11

 £1,783 in readily accessible cash savings  

fall of £51 (-2.8%) £103 (-5.5%)  

1.4 times average monthly take home pay, £1,305

 with levels of borrowing on loans and credit cards deceasing marginally 
by £6 (-0.2%) to an average of £2,806 (see figure 8 on page 8 ), meaning that across the last 12 months’ debt has 
fallen by £144 (-4.9%) 

26% 

The latest ING Direct Consumer Savings Monitor is based on tracking research conducted 
in Q1 2011 (January-March)1. It reveals the following key information:

Key findings
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Discussion
2011 - savings fall during the first quarter

Two-year trend

Figure 2 - Monthly variation in savings levels since 2009
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Discussion

Figure 4 ­ Reasons for saving

To build up an emergency buffer

To get married

To go on holiday

To cover bills e.g. electricity gas etc

To pay off credit card

Home improvements

To have a baby

Buy a new car

Buy a second hand car

Buy a new TV

Deposit for a new property

Other

Savings motives

 
 

Figure 3 - Consumer Price Index (CPI) Inflation (Office for National Statistics)
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Discussion continued

Those most affected

Figure 5 ­ Reasons for drawing on savings

Paying for day-to-day expenses such as bills, or groceries

Paying off credit cards, loans, or hire purchase agreements

Paying for a holiday

Paying for home improvements or home repairs

Buying a car, or pay car-related expenses

Buying clothing, gadgets or other 'leisure shopping'

Spending money on entertainment, or eating/drinking out

Paying for other things for children

Figure 6 ­ Median savings by age, gender and marital status

AGE

18-24 £965 £758 £645 £496

25-34 £866 £774 £678

35-44

45-54

55+

GENDER

Men

Women

MARITAL STATUS 

Single Women £948 £887

Single Man

Married Woman

Married Man

INCOME

Low (< £22K) £667 £595

Medium (£22K-£47K)

High (>£47K)



Full Report & Methodology ! April 2011 8

Discussion continued
Savings winners and losers continued...

   Young people

 

 

   Low earners 

Reducing short-term debt remains a priority

Figure 8 ­ Levels of unsecured debts

Unsecured debts

Figure 7 - Youth unemployment rate (ONS)
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Consumer confidence

 

 

Discussion continued

Figure 9 - Consumer confidence
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Figure 10 ­ Unemployment concerns 

I PERSONALLY WILL KEEP MY JOB THIS YEAR

Not very confident
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Prospects for the rest of 2011

 

Discussion continued
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Economist Commentary 
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Appendix: Methodology
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Figure 11 - Model of savings distribution across UK population
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Appendix: Methodology continued
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Appendix: Methodology continued

mean mean

median  
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Contacts and further information

 
 

 
 
 
 
 
 

 

 
 

 
 

 
 

 
 

 


